- DOCUMENT RESUME

PD 189 667 : CsS S02 977
MUOTHOR éQntz, Walter . ‘
TITLE Exploring.the Motives for Viewing Televised

~ Sports. : ' o
PUB DATE May 80 : . ' .
NOTE 27p.: Paper presented at the Annual Heeting of the

International Communhication Association (30th,
Acapulco, Mexico, May 18B-23, 1980).

EDRS PRICE NFO01/PC02 Plus Postage3$" o
DESCRIPTORS . *Athletics: Attention: Kttention Contrel! Behavioral
Sclence Research; Communication Research:; *Individual
Needs: *Information Needs: Information Seeking;
*Motivation: Popular Culture: Programing (Broadcast):
N -*Television Research: *Television Viewing

. ¥

. A total of 286 subjects vas presented with a series
, of motivations and asked to evaluate the relative.importance of each
- in their exposure/avoidance decisions about watching sports prograas
on television. The [1B8 sports viewers assessed the importance.of each
' motivation for their viewing of baseball, hockey, football, .and
tennis. The 98 nonviewers, who watched televised sports less than
once a month, received a shorter list of motivations that assessed
thelr reasons for avoiding t¢levised sports. Notdvation items ranked
as “important for one sport tended to be rated similarly for the other
sports. The-most important motivations leading to exposure to
televised sports appeared to be identification with the participants
and needs: for vicarious success. less important motivations vere
inforyation needs, sociad exchange, and those aspects of emotional
release inherent in spectatorship. There appeared to be four
underlying disensions of motivations for viewing televised sports: to
+hri}l in victory., to "let loose," to learn about the players and the
game, and to pass time. Motivations for avoiding televised sports
centered, around more satisfying alternatives to televised sports and
lack of ¢¥ime for indulging in such viéwing. (Author/RL) -

/)

ABSTRACT

~

¢ iy i 4

ttttwtttttttttttt*tttttt*t*tp*ytt*ﬁtt**ttttt*ttttttttmmttr*t¢¢¢¢*¢*¢¢¢&~_-
. * Reproductions supplied by EDRS are the best that can be made - * .
* . frog the original document. ’ *

_tt**#*#ﬁ#f*t**t*t***t*****t**yt****t*tt*t***tt****t*t***t****t*******iz . ¥

[
- 1
P . “

.
TN R v

v R N - o . - . . o . . -
S N S ‘ EEPIX ’f




U DEPARTMEN! OF MEAL TH
COUCATION A WELFARE

» N N,AVIONAL INSYITUTE OF
CEOUCATYION *
. Teary _(NMUMI NT wAY BELN REPRO
OUCEO EMACTLY AY RECEIVE O P HOAA ' *
'\‘ , THE PERSON OR ORGANITATION ORIGrN
AVING 1T POINTS OF vig w OR OPINIONS
\ ‘) \;A‘l() OO NOT NECESSANL Y NN
SENT QNP (tAL NAT: ' (RN
\O' CFOU(ATON P:HI?H)(P:N(::J l"::\‘l(‘V”' o -~
—i - '
() ’
l IJ a :-
r ! .
- , ‘
~ ) *, !
L] ) ) l
. . . / ¢
. - "Exploring the Motives for Viewing Televised Sports"
. o , \ .
I 4
. Walter Gantz -
: Assistant Professor .
, Department of Telecommunications
. . Indiana University .
. ; Bleomington, Indiana 47405 '
N\ ‘ * )
& : o . '
‘ “PERMISSION TO REPRODUCE THIS A
o . MATERIAL MAS BEEN GRANTED BY . . :
~ , ' o h
Walter Gantz : o
’ N ' b
) TO THE EDUCATIONAL RESOURCES ‘ " '
INRORMATION CENTER (ERIC)."
. ’ ’.\ ) - :
) . L . - # )
o '~ ! \ ‘
Y ‘ '

Presented to thé Mass C-ouﬁnunicati.on'Division of the International. Communication
. Association at: their 30th annual convention, Acapulco, Mexico, May, 19%0.

-

v
S .

“. LS . ' YT L
b

‘.
.-

‘ A i
> , .l\
., : ’ N t
L
v - X - N *
) ' | L o . \ _ \



effelts seem to be a function of the specifics of the content offered and not

' |

"Fxploring the Motives for Watching Televiued Sports"
. 1]
. 'Y 5 . '
In the resurgence of the uses and gratifications perspective, nupbers

of researchers have documented varying motivations leading to media exposure -

-

on the exposure-impact relationship. o H

and the influence of those motivations
_- [ A
Analyses have proceeded at fiv&¥evels of specificity - Le&pl 1: medium

(e.g., telewision); Level 2: general programming type (e.g;, inforMation or

eutertainment); Level 3: particolar programming type (\.g., newﬁ fnfermation y
programming or sports entertainment programming); Lerllhz particular pro- '

gramming -type subcategory (e.g., national newscasts or football broadcasts);

e

and Level 5: individual program (e.g., the 1976 Presidential debates or

Superbowl XV). Motivations relating to information.content have been docu-

mented at Level 4 (e.g., ﬂational newscasts,Levy [197&], Cantz [1978], Palmgreen

et. . [1980]) and Level 5 (e.g., the 1976 Presidential debates, ‘McLeod et. al.
o
[i977)). -However, aside from Level-l analyses which look at uses of television g

(Creeanrgv[l97§], Lometti et. al. [1977], Rubin [1977], Rubin [1979]) and

suggest why people turn to entertainment programming, little 1s known about

i . .
the uses of particular entertainment progrﬁh types, subcategories or individual

programs/series. Underlying this void may be thé assumption that viewers are

Ye

not differentially motivated hy particular program types falling within the

L)

general programming genre, entertainment. This investigation rests on the
» . s

assumption that motivations for viewing entertainment-programming are, at the

least, particular program type . shbcategory (Level ‘4) specific. Informatich on \

motivations determining -exposure decisions for entertainment programs at Levels

4 and 5 ought to be as {llustrative, valuable and valid as data on information

content at those levels of analysis. Horeover; such informafion may'have more

predictive utility than data from Level 1 analyses in the sense that media

¢
the result- of mere exposure to general programming types like entertainment,

?

One specific entertainment programming type, distinct ffcm other media

T

¢




~ 2
Afred primarily on Qookvnd_nf]rlnounﬁ

’,

entertaftument fare, Is sporta broadcasts,

during the 1950's and early 1960's, sports. programming has expanded to prime time

. : \
as well as afternoons, weekdays as well as weekends, all year round. For many,

increases in sports programﬁihg have been met with open arms and televisioco "on
‘buttons; the demand appears to be elastic forﬂEOme‘sporta, stretching with each addi-

tional broadcast. On the othff hand, many have resisted exposure to ‘the wider

- )

‘- slate of sports broadcasts, avoiding most -of—all sports on the media. Why- are

some- people {uning and returning to particular sports programs? What are the
!

underlying dimensions of such exposure? Nhy, on the other hand, are,othera

generally avoiding sports broadcasts? Fhia paper reporta ‘on an effort attempt— 4

ing to assess those questionﬂ(

Media sports programming offers sharp contrasts with other media entertain-

. v/ ’ - -
.men't programmgng types. Generally, entertainment programs ate rehearsed and [

taped depictions, of fiction. The participants are actors assuming roles'and ~ -

‘tharacterizations which have no bearing on their lives off the stage. Especiélly . |

-~

. with series, the outcome rarely is 1in doubt, the main protagonist{s) will sur- N

vive and/qr succeed and will carry on 1n similar fashion the next ti&e around

What varies are plot nuances~—the processes which lead to the anticipated results.

o
-

v Sports programs, on the'other hand, generally are 1ive and-unrehearsed, 1nvolving

" What, transpires

v - L]

'exceptional performances in uncertain non- fiction situations.

v

on the field is covered as news, with the participants' personal fortunes ° Z>

It is the reality and unce

*

revolving around their performances on the field.

tainty surrounding broagdcast sports which trigger differing sets of viewing

.

motivations. ‘ o ) .
- . . ' \

Sociologists have written about the determinants,| correlates, and outcomes

, of being a sports fan (e.g., Bisser [1967], Kenjon {1969]), Edwards [1973]).. | e

'j : While there may be differences in reasons for following or observing & player,

o - ‘
’ team, or sport in person at the stadium or on the broadcast media, analyses of

[ \
".‘J spectatorship suggest a series of motivations leading to media sports exposure,

_[}{J: Being a fan serves fantasy and escape functIOns and generally is a pleasurable

.
vali‘i.v!ll *
. ] - - . . .
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vxperience. A sense of fdentiMcation or openess with a player or team enables

the indivdual to vicariously experlence, perhaps yith moro fntensity than 1f

performed by the fan him/herself, the struggles‘nnd successes of the athletes.

It fulfillé needs of sharing, feeling and belonging. It provides an agceptable

v

outlet. for exhibiting emotions and feelings. Morcover, being a fan is a relatively

low risk proposition. Whén a player or team does well, the fan shares the suc-

cess and may feel him/herself to be a contributing agent. 'Assoclated with
. .

success are feelings of satisfaction and self-worth. In lean timeé,rthp fan may

4
-~

reduce feellirgs of association or come up with scapegoat reasons lifting the

onus of defeat from him/herself. ‘Feilure may be turned into success 1f actual‘

game strategies employed were not consistent with those thought of by the fan.

wvhile befng an "armchair" quarterback or manager. THe fan may have the best of

both worlds} In short; the ment51 and behavioral activicy fnvolved with being

a fan suggests that, except amgng those for whom»w;tthing broadcast sperts 1s a o
éz

a functional~ emotionally and intelleétually.
N

Among viewing motivations, there should be the anticipation

"lasﬁ'resort,' ei’bsure will

-

» involving experience.
of the intrinsic, transitory experienees associated with exposure and fantasy

participation in the gamyvor sctivity broadcast. Are these motivations sport

spe[ific or generalizable across sports? While.sports content\appears ‘to be dis-

tin

: [

t from other enter{ginment content, individual sports may be sufficiently

different in anture to evoke unique sets of motivations and expected gratifications.

Hard-hitting, action- ~-packed games (i e., football hookey) may satisfy different

" needs than non—contact, slower paced sports ({.e., baseball), " The same may be -
. - . ‘ ..f

true for team and individual s§3t:s (i.e;, tennis). Thus, each motivation may

need to.be assessed across a serieg of particular sborts. What follows are the

methods and results stemming from an exploratory programming type subcategory
analysis of broadcast sports eiposure motivation.

Fﬁsmooowcr N ~ - e
Respondents were 286 undergraduates enrolled in an. introductory 30ciology

class at a major, northeastern university. They reégived self—administered

QO .
=N (e K 5
' JArur Provide Ic - ’ M (
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(]t»pf;ii()lll\.\l‘l‘t-s' which were filled out in class. Y?}\for(‘.'ghvginning the survey,

respondents were informed about the project. Specifically, the cover sheet

stated: . ‘ A\ ,
. ..
In'the past decade, there has been a tremendous increase in
the number of sports programs broadcast on television. The American
viewer has responded by watching more sports on TV more often than
ever before. Given our consumption of TV sports, several questions
" seem worthy of investigation. First, why 1s it that. TV sports are
so attractive 'to us? Second, to what'extent do we '"get into" or
involved yith the sports we watch? Finally, what are the ramifi-
cations of watching sports on TV? This questionnaire begins to .
* address those questions. ' - T
v

ded questions
1 “

-

N o .
The questionnaire contained a geries of (geqerally)-close—en

LY

addressing: (1) exposure to sports programming, (2) motivations leading to, and

aﬁﬁ& from, exposure to various televised sports, (3) attitudinal, communicative

-~

and bepavidral preparations for, andh(b) percéived impact of such broadcasts on

Q.‘ ) . )
(their owq),family life. The survey instrument took about 25 minutes to fill out.

-

Respondents were presénted with a series of motivations and asked to evaluate

the‘relative importance of each in their exposure/avoidance decision. Those who.-j-
i

watched TV sporté-(n=l88) filled out the duestiohs focusing on moti{vations for

-exposuré.' Those.watching TV sports less than once a month (n=98) responded to -

questions assessing reasons for avoiding sports. Motivations.were selected on

tHé_basis of references in and/er inferences!gthwn from the existing ligeratures

on sports spectatorship and general- televisign viewing as well as informal obser-

\ ' | ' ‘

" vations and discussions® In essence, then, respondents were p
< _ B

researcher generated and phrased motivations. Viewers assessed the importamnce of

reafntedlwitﬂ

L -

each motivation for each of up to four sports (baseball, hockey, football, and

-
s

tennis) based on their exposure to that sport on television. Non-viewers received

- a shorter 11st of motivations they responded to on an avoiding "televised sports"

-~

level. What folloWs are the sets of instructions and motivations ftems: .

- L
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‘because there's nothing else to do.....

. I don't know the games so I feel ‘confused whed I watch......,....

‘the Comntlmrl af‘ fool........Ooooopocoo’oooo.oo.o.oooo:.ooo.oo
1'd :nther be with my friends or family......vheeeccccccecceconss

. A
\ a - -
. : .
.
- . . :
' 5

(For viewers) e .

C

Below 1is a 1ist of reasons people have given for watching sports
on TV. How important is each of those reasons for you when yoh
watch ‘sports-on TV! For each sport listgd below, put down some
value between 1 and 4 for each of the motivations listed. If .
you almost never watch that sport on TV, leave all the motiva;ions

for that sport blank.: .
: , 1 = not important at all : ‘a
) '

2 = not very important
3 = somewhat important
4 = very important

[

base- foot~-
ball  hockey ball - tennis

because there is nothing else on and ‘ _ .

I enjoy watching TV....ccccevevcaccnccen . L . e
to learn about the players............. L . .

I enjoy listening to the commentators.. . L - 7
it g£gives me an opportunity to have

a few beers or drinks....ccceeveuenened - __

1 feel good when my team or
player wins............................
it's something to do with my friends...
to see who wins........ececveecccnceces
to let Off BteAM....ccccerrncccaccconns

|
!
NEREN

it's aomeihing to do with my family

when I'm hom@....cccceeececcccssasscsans
it gets me psychad....cccoceeqeraccccss
it adda some¢ excitement to my day......
I enjoy seeing the players and fans '

I enjoy rooting for a player or team... . ::: o s

1

go wild when they do:well or win.......~ . . L o

because that's what my family or -

friends are watching....... Wic.c0oceen —_ . . —

to 1éam about the 88"‘0.;0.0.0..0....00 — — — * e
\ [ ]

(For non-viewery)

Below is a list of reasons people have given for avoiding televised sports.
How important is each of those reasons for you in your decision not to
watch TV sports? For each reason, put down some value between ] and 4.

v A

‘]l = not very important at all
2 = not very important

_ . . 3 = somewhat important

" 4’- very important

Idontwatch much w.....................‘....................-..~_~

.

there are better things on TV than sports......ccccoeeececeecances
sport‘ boreme.......’.‘....6..-..I..-.‘.........I....;..............

NEN

I don't participate in .sports and feel rmeed to
vicariously parftcipate................................a.........

O.o.o..i.on.‘o...oooo.

1 just don't hav. the-tine.................'
to ‘VOId gettins hooked on 1;.....'..............................7

—

: R . ) ' . I - - ~
o .- . '7 ‘ _ .
o . i . . X .
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~ball more frequently than of the other_three sports.

RESULTS -
o i : v
Motivations for Watching Télevised Sports . ‘

Differences existed for all but two mottvations

("because there's nothing else on and I enjoy watching TV" and "because there's

nothing else to do") when examined individually across the four sports assessed.

< -

Respondents seemed to be more strongly motivated to watch team.sports (football.
first, then hockey and baseball) rather than the indi{vidual sport (tennis)

!
examined. To some extent, this {s consistent with ratings data; more watch foot-

Nonetheless, motivation

items ranked as important for one sport tended to be rated similarly for each sport.

The most important motivations leading to exposure to televised baseball, football,

L]
]
J

hockey and tennis were "I feel good when my team or player wins,”" '"to see who wins

and "I enjoy rooting’for a player or team." Regarded on the average as "son.vhat

important,” these specific motivations appear to be operationalizations of identi-

fication with the participants and needs for vicarious success as discussed bef~re.

Both information and social exch;nge'seta of motivations were given considerably*

o

less-importance.. "To learn about the players" and "to learn about the game"

.

averaged only a cut above being 'not'very important." While providing "something

to do with my friends" fared about the same as the information- motivationsr the

other social interaction motivations ("it gives me something to talk about,”

"it's something to do with my family" and "because that's what my family or friends

\

are watching") averaged slightly less than "not very important.” The least

important motivations for each of the sports asseseed were "I enjoy listening_to

the commentators,” "to let off steam”" and "it gives me an opportunity to have -a few

o

beers or drinks.” ApparentIy, while me&ia personnel are verx concerned about wvho
provides the verbal description of sports events, at least for these respondenta,

commentator comments are neither attractive nor interesting enough to merit serious

{




.

consideration in the exposure décision. Interestingly, one of the emotional

[

release aspects of spectatorship (''to let off steam'") described as a factor

influencing gate attendance 1is stated as being less important than the content

freef boredom related motivations "because there is nothing else to' do" and

"because‘thege is nothing else én and I enjoy watching. TV." Unless people

\ : )
watch televised sports very quietly, this seems somewhat inconsistent with the

importance of "rooting" for one's favorite player or team. It may, of course,

be that the motivation is important but not expressed well, 1.e., in a sociaily

desirable way. This 1s a potential problem with all researcher phrased motivations.

Tables 1 through 4 provide the specifics for each motivation item across the four

.sports assessed. Table S5 provides the means for each item on each sport as well

r

as the overall mean of each item when combining the fou( sports.

™
’

Hotiéation ?actora , ) ;

°

A varimax factor analysis procedure (SPSS PrincipaliFactoring with Iteration)

was utilized in computing the underlying dimensions of sports viewing motivations.
- -

Factor analyses were performed on responses for each #port as well as on Tesponses
. ‘. "

across 81 four sports.” Five e;fferent factor solutions seemed conceivable. Only

v

those factors with eigenvaluéé above the traditionally accepted 1.0 were evaluatedqt

(;%five factors emerged fgz/ﬁaseball and tennis viewing, accounting for 61. 77 and 62.6%

.

of the variance, respectively. Four factors emerged for football and tennis viewing;
' L 4

Five factors

J

‘these accounted for 55.9% and 56.8% of thedr respected variances.

eheréed,from the all sports viewing solution, accounting for 62.9% of the variance.

v

Tabies 6 through 10 proyide the factor- loadings of each of the motivatless on the

statistically sighificant factors, < .
4

In an attempt to analyze this computerized analysis, each factor was examined,

‘\

with focus only. on those motivations which (1) had their highest loading on the

,

factor, and (2) had a minimum factor loading score of .50. These criteria served

’




A ’

to reduce both the number of variables being represented by the factor as_well as

V

the number of factors to be considered. Table 11 lists the motivation items
that met these criteria for each of ' the factors that emerged. In several

instances, there 1s striking similarity 1in fTétor composition across sperts.

— Such -similarity suggests that the underlying'dimensions of TV sports viewing
/

motivations may be generalizable across sports rather than gnique to each sport.
These dimensions appeaf to be: 7 . ’
. - | :
(1) To thrill in victory. This factor suggests that people watch in order

to root and vicariously participate in thg.resolutfon prpceés and ekperience the

emotional satisfactions associated with winning. Three motivations met the

criteria utilized: "I feel good when my team of player wins," '"to see who wins" - —J

i

and "I enjoy rooting for a player or team." .

(2) To let loose. The problems: of drinking and roudiness among' fans may

~

not bg'limited to aétual attendance at the sporting event. While few indicated
that they watched sports in order to have a drink or two, gaving a arink or cwo
and letting éff steam/pent-up emotions séems to be an underlyiig dimension of

sports viewing. While not as consistehtciﬂ £aé§or loading as ﬁﬁe first fa;tor,

the following motivations seem linked together: "it gives me an opportunity to "}

have a beer or two,”" "to let off steam” and "it gets me psyched;" "it;s something

to do with my friends" also seems relevant here{;dfinkihg,_letting_off steam, and-

'"getting psyched' may be more enjoyable when in the company of others than alone.

‘(3) To learn. Some element of viewing involves the acquisition ‘of 1nfotm§tidd

about the players and the game itself. Some sports fans appear to be walking
& K .

record books, storing and categorizing'information about athletes and teams.

Sports aqnouncers'frequently providé statistical formation about the'particip§nt .

9

e However, learning about how the game is played may be viewed as distinctly differgnt

_ ~information; at least in, the all éports analysis, "to .learn about the players" was

~ 1o L




the only factor loading heavily on one fhctor while "to learn about the game"

was the only item loading heavily on another.

. /
(4) To pass time. Despite its attractions; televised sports i1s at some

times for some people a last resort when no other activity seems worthy of persuing

Two {tems relaté‘very strongly to this: '"because there 1s nothing else on and 1

’

enjoy watching TV" and "because there's nothing else to do."

Motivations for Avoiding Televised Sports
Those who watched TV sports less than once a month (n=98) responded to the

ten avoidance motivations presented to them. The most important avoidance

pu | :
motivations centered aroupd more satisfying alternatives to TV sports and lack
of time to indulge in such viewing. "1'd rather be with my friendg or family,"
"there are better things on TV than sports" and "I just don't have the time' were

at least "somewhat important'" motivations in the non-exposure decision; unearly

X

half of those responding to these motivations felt these items were "very

4

1mportant.“ On the other‘hand, wvhile much has been said about the level of

’

L - .
violence in some sports, violence apparently was not a factor influencing non-

\
exposure; only one in twenty (5.2%) said that they avoided TV sports because

"they're too violent." (Table 12 provides a sunmary of responses-to these items.)

RN

Responses were factor anayzed. Four factors emerged, accounting for 61.4% of the
variance. Only two of those factors had at least one item %oading .50 or better;‘

only one had more than one: such item lbading. That facter coﬁsisted of_the

following ftems: '"there are better things on TV than sports,” "sports bdfe me''

-

and "I dop't participate in sports and feel no need to vicafiougly participate."

(See Table 13) Since what is said and what is seen apparently aren't ponsiderqd
\

important determinants of non-exposure, programmers may have a difficult time

-

coaxiné people like these respondents into becoming sports viewers.

\ N

11
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r

~sma11 nuances that sport by - sport assessment provided

cular sports, motivations retained their relative importance across sports.

DISCUSSION

Most generally, exposure to televised sports Appears to be a highly

v

functional activity. Viewers are motivated. by a series of reasons related both -

to their own internal needs as well as the activities on the screen. Vikwing

rarely is the default option selected when there 1s nothing else to do; 1t

appears to meet a variety of needs rather than simply relieve boredom. The

functional nature of sports programming is consistent with the literature
examining uses and gratifications associated with exposure to television in

general o’r television entertainment. or news_programming. Additionally, the

!

uses of televised sports appear to be similar to motivations-for attending sports

/

events in person. The TV sports exposure experience may be as multifacited an

. experience as actual attendance (without the headaches of ticket prices, weather

conditions and traffic). While viewers may not root quite as vociferously, the

3 o ) - _ ‘ X
player/team identificatfion and vicarious participation elements assocliated with

actual attendance remain important ingredients in the TV spoics exposure decision.

’

While there were some changes in the underlying factor'structure-for parti-

el .
! —~——

It

may well be then that not much information is gained when assessing motivations:

by particular program type subcategory (i e., football) In this case, assessment

by particular prégram type (sports eqtertainment programming) would' miss only the -

-y

'As such the level of

analysis utilized in this study may be a luxury to be purchased 0nly if. respondent

b 4
time and researcher funds permitJ

3

This study 1is by no means the definitive work on TV sports viewing moIivations.

éirst the 1ist of motivations examined was not an exhaustive one; important

t

motivations may have been ignored. Second, t‘e list of sports assessed was not

L

-all—inclusive; 1t ‘may well be that a team sport 1ike basketball or indiviHual sports

&

. e

‘ | 12
. . .7

&
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like bowling, boxing or golf attract different audiences and/or rely on a

_different interplay of motivationur Third the sample of respondents was drawp .

from a limited population. If age and education are factors influcncing

exposure to- TV sports, then the data reported here may reflect motivations
N

only among the relatively ydung and educated. Finally,\this_paper examined P

. M . -

- mot{vations in 1solation. The uses and gratifications-paradigm places motiva-

tions in a more complete exposure-impact picture. Motivations ought to be .

consﬁdered in relartion to other aspects of media utilizatioﬁ and effects.

‘pMiséing, then, are the interrelationships among sports viewing motivatiobns

- and antecedents-of motivations ({.e., athletic participation or degree of vocal

-participation [bncOuraging, disagreeing...]) and consequences of exposure

L)

(1.e., attitudes toward self and others and behaviors toward others following

exposure to dissatisfying game outcomes). As usual, more questions'seem to Be _ N

raised than answered. tPerhaps future research efforts will buiid on the

- . 4 ' ‘
information provided and address those sorts of questions. '

>
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TABLE 1

STRENGTH OF MOTIVATIONS LEADING TO EXPOSURE TO TELEVISED BASEBALL

Percentage Responding

s

REL

;\Not Important Not Very Somewhat Very
At All Important Important Important
because there is nothing else { /
on and 1 enjgy watching TV . . . 51.4 . 25.4 ‘15.5 7.7.
o R m . \/ '
to learn about the players . . . 36.8 25.4 27.6 10.3
I enjoy listening to the ‘ _ :
Comlﬂtlto.l'l « e o o o o .. o o' = ’ 76.‘ 1307 6.0 308
it gives me something to talk
about . . . . . . e e e e e 41.6 3.1 °  18.4 5.9
it gives mé'an opﬁortunity to o “
have a few beers or drinks . . . 71.3 12.2 9.9 6.6
1 feel good vhen my team or ° ‘ '
player wins . . . . . . . . 4 . 17.5 14.2 29.0 ' 39.3
it's something to do with my -
ftiqendﬂ 3 . 3 . 3 . 3 . . . . .‘ 34.1 29.‘ 25.3 ll.S
to see who wins . . ..l . . . . 15.9 15.4 363 32.4
to let .off steam ... . . . . . . 75.6 18.1 3.3 2.8
because there's nothing else to ‘
do L] L] . L] L] L] L] L] L] ‘® L ] L] L ] L] L] N 65.‘7 . <26.3 20.6 . V
I enjoy rooting for a play;r or _ | .
LEAR .+ . 4 e e v e e e e e e s 13.8 + 215 128.7 $35.9
it's something to do with. my
family whén I'm home . . . . . . 54.5 25.3 14.6 5.6 °
it gets me psyched . . . ... . . . 56.2 18.5 16.3 9.0
it adds some excitement to my p . .
d.y e ® o o o ® o o o/ * & o o o 42.2 28.3 22.’ 6.7
I eﬁjoy seeing .the players and
fans go wild when' they do‘well or ' : .
: win . . . o o . . . .o . . . . . ‘106 2&.7 ¢ 21.3 12.4
. . . r
"becaébe that's what ny family or . o . '
"friends are watching . . . . . . 54.2 20.9 18.6 6.2
to learn about the game . . . . 41.0 18.5 23.6 16.9




—-—because there's nothing else _to .

STRENGTH OF MOTIVATIONS LEADING TO EXPOSURE TO TELEVISED HOCKEY

because there is nothing else
on and { enjoy watching TV .

to learn about tﬁe players .

I enjoy listening to the
commentators .

/
it gives me something to talk

about

1t gives me an opportunity to

have a few beers or drinks .
| N
I feel good when my team or ]

pla}'er&iﬂs o, ® [ . [ . - . - ‘.

it's something to do with my'
friends . . . . . .,

to see who wins

to let off steam .

do . . ..

[}
»

.41 enjoy rooting fbr a player o

.j

team . - . . . . . . . . . . .

it's something to do with my
family when I'm home.. . . .

i¢ gets me psyched . . .

{t adds some excitement to my
d.y : [ [ [ [ [ L] L]

[} [}
1]

“1 enjoyvseeing the players and

.fans go. wild when they do well or

" win ?o ] o-- o @ L] -.:'._'A L]

S

because that's what my family or
friends are watching . . . . . .

~ to learn about the game . . . .

TABLE 2

<

be}centage Responding

Not Important Not Very omewhat - Very
At All Important  Important Impgrtant
47.3 22.5 12.1
37.3 25.9 13.0
71.7 17.8. 3.9,
. 39.5 30.8 7.6
69.4 12.2 10.0

- . )
13.2 11.5 31.3 44.0
31.5 28.2 27.1 13.3
13.8 12.7 43.6 “ 29.8
70.0 \ .6 5.6 8.9
'46.9 22.0 - 20.9 10.2

] ,

14.3 "17.6 34.6 *33.5

52.2 25.3 14.0 8.4
50.3 13.4 21.8 14.5
37.9 18.7 28.6 14.8

. 54 °
36.5 20.8 23.6 19.1
v 5642 17.4 18.5 7.9
37.8. 17.8 25.0 19.4

18




TABLE 3 ‘ ' "

STRENGTH OF MOTEVATIONS LEADING TO EXPOSURE TO TELEVISED FOOTBALL

.Percentagp Responding

Not Important Not Very Somewhat Very
"y L/ "At All Important Important Important
becnﬁoe—there is nothing else . . .
on and I enjoy watching TV . . . 47.0 22.7 19.2 11.1
_to learn about the players . . . 34.5 19.0 . 32.5 14.0
1 enjoy listening to the 7 ;
commentators . . . . f . . . . 71.9 " 13.8 ,2/5 5.1
“.1it gives me something to talk _ \ .
about . . . .t .. .. .. .. . 343 32.3 23.9 9.5
it g{ves me an opportuniéy to :
have a few beers or drinks . . , 69.4 . 10.2 7.7 12.8
' .
1 feel good when my team ot
‘[, player wins . . . . . . . . . . 10.1 . 10.1 , 30.7 49.2
it's something to do with ﬁ;w ' '
friends . . . . . . . e e e e e 30.8 - 29.3 25.8 1401
tO .GC Who Wi.nﬂ . e o . ; .\0 . 9'6 9.6 - 43'11 37'6
to let off steam'. . . ... . . .  68.7 16.9 5.6 8.7
because there's nothing else qc : ,
do L 4 .- - L] L] [ ] L] [ ] [ ] e L] L 4 L 4 L] L] 47.4 ' 22.9 * 19.8 9.9
1 edpoy rooting for a player or A :
telll 4 @ © o o o o o @ o o o = 1107 fz 12-2 . 35.7 “0.3
it's something to do with my o '
family when I'm home . . . . . . 45.9 ' 25.8 19.1 9.3
. ' 4 .
it gets me psyched . . . . . . . 49.5 14.4 21.6 14.4
1t adds some excitement to my . _
d.y e 6 e ©® o ©® eo.06 ® © o o o o 33.2 20-9 ’ 31\01 14.8 )

I enjoy seeing the players and

fans go wild,when they do well or :
20.6 25.8 20.1

ﬂin .o_f...-ooooooooo_ 3305 ] .
because that's what my family or . .
friends are watching . . . . . - 48.7 18.1 23.3 . 9.8 ¢
to learn about the game . . ..  36.8 ~  16.6 24.9 21.8

17 |




v | | / TABLE 4
d } 1 . ' v
STRENGTH OF MOTIVATIONS LEADING TO EXPOSURE TO TELEVISED TENNIS

Yercentagé Responding j7

] Not Important - Not Very Somewhat Very
At All Important Important Important
because there is nothing else R
on and I enjoy watching TV . . . 41.9 ‘ 26.7 20.3 11.0
to learn about the players . . . "36.2 23.7 27.7 12.4
¢ i . X .
1 enjoy listening to the : ﬁ . -
commentators . . . . . . - - o - - \78.7 12.1 , 4.0 _ 5.2
it gives me something to talk : _
about 48.0 33.3 12.4 6.2
it gives me an opportunit% to .
have a few beers or drinks ." . . 77.3 - 11.0 4.1 7.6
) fee;'good whén my team or . -
player wins ... . . . . . . - . 27.3 17.4 23.3 ~ 32.0
. , . P
1t's something to do with my - o { v ' '
ffiendﬂ . . . . . . . - - - - . 1'6 00 \ ' 2503 1607 12.1 )
s ‘ . LT
toseevwho wins . . . . . . . . 21.5 15.7 36.6 26.2
. . _ .
to let off steam . . e e e e e 80.5 - o 14.8 © 2.4 2.4
because there s nothing else to o ’ ‘
dO . ° o- ° . . . ° ° . . LI ° . m,“706 ) 19.6 - * 21 04 1103 '
T enjoy rooting for a player or o , . | /
teaﬂ . . . [ . . . . . 22.2 ) . 21.6 31.6_‘, 26.6
: . y -
1it's something to do with my. o
family when I'm home . . ... . . 58.5 - 23.9 11.5 6.1

it gets pe-p;yched e e e e s . 60,4 17.2 15.4 7.1

it adds some erIQement to my . . :
day . . e e e e 48.5 ° £ 28.1 17.5 5.8

I enjoy seeing the players and

.fans go wild when they do well or.
win ° ° o'-o ° . ] '05 e o 5105 N 21.9 17.2 - 9.5

because that's wvhat my faﬁily or . ) _
‘ friends are watching .« o o o'm - 66.1 13.1 14.9

23.5 22.4

A

6.0

to learn about the game . . .). 37.6 ~16.5

B’ '
ey A e




TABLE S

STRENGTH OF. SPORTS VIEWING MOTIVATIONS: MEAN RESPONSE SCORES

e
¢
* * ® *
Baseball Hockey  Football™ Tennis Total Score

because there is nothing else ‘ .
on and I enjoy watching TV . . . 1.80 1.95 1.94 2.00 7.69
to learn about the players . . .- 2.1l 2.12 2.26 2.16 ‘ 8.65
I enjoy listening to the - ’ e )
comnmentators . . . . . . . . . . 1.37 1.43 1.47 1.36 5.63
it gives me something to talk : :
about . . ., . 1.89 1.98 2.09 1.77 7.73
it gives me an opportunity to
have a few beers or drinks . . . 1.52 1.59 1.64 1.42 6.17
I feel good when my team or ¢ . .
player wins . . . . . . . . . . 2.90 3.06 3.19 2.60 11.75

it's something to do with'my - _ (

friends . . . . . . . . . 2.14 2,22 2.23 1.95 8.54°
to see Wwho wins . . . . . . . 2.85 2.90 3.09 2.67 11.51
, r ' | - |
to let off steam ... . . . . . . 1.33 1.53 1.54 1.27 . 5.67
. ]
because there's nothing else to :
do . . . . . ... .\. c e s o 1.90 1. 94 1.92 - 1.96 7.72
I enjoy rooting for a player or _
tRAM . . ¢ .« ¢ .« e e e e e e . 2.87 2.87 3.09 2.59 11.38
. \ : . -2
1tf; something to do with my _ ' _ ) ?
family when I'm home .. . . . . . 1,71 1.79 - 1.92 (1.64 . 7.06
1t gets me psyched . . . . . . . 1,78¢s 2.01 2.01 1.69 P 7.49
it adds some excitement to my o . ' _
d.’ e © © & ® o o o o o o o o e 1.910 2.20 2.28 1.81 8-23
-g effjoy seeing the players and . '
" fans go wild when they do well or . e '
WAD . h e e e e e e e .. 2.0S 2.25  2.33 | 1.85 . 8.48
- \ ( ‘ ,
betause that's what my family or i '
friends are watching . . . . . . 1.77 1.78 1.94 1.61 : '7.10
to learn about the game . . . . 2.16. 2.26 . 2.32 2.31 " 9.04

*Where 1 = not important at all
.2 = not very important - .
3 = somewhat fmportant. NG . .
4 = very important ' ‘ ' ; "
‘ . i \

'\ #*%gum of mean scores for,eaeh,iport. : ' ‘ y%v

- ), ;
. : v d ’ T . - . | PN
C ot
e -1!) -« . RN
: E - . . . . : ] ¢ . . i AN

- R 7 . . . ) . ) . - ’ !11 ’

Ak




TABLE 6

[

VARIMAX FACTOR LOADINGS OF MOTIVATIONS FOR EXPOSURE TO TELEVISED BASEBALL

’

1tem Factor 1 Factor 2 Factor 3 Pactor 4 Factor 5
T ~ #—
because there is nothing else _
on and I enjoy watching TV . . . .01 -.04 -.07 .53 -.09
to learn about the piayers . . . .36 .59 .07 -.12 i
I enjoy listening to the * -
commentators . . - « « = = o o ¢ .13 .27 .19 .06 .16
it éives me something to talk . '
about . . . . . . . . . . . . . .27 -18 .1.2 "-02 ¢ -33
. _ ; . ‘
it gives me an oppertunity to, i
have a few beers or drinks . . .- .10 ;.04 .55 - -.01 .00
1 feel good when m& team or . v _
player wins . . . . . . o . o s .79 .11 .20 ~-.09 .17
i{t's something to do with my T
friends . . . - ¢ o . e o o e \18 .17 .49 .08 .52
to see whogng” . . . .o oo B9 .09 17 00 .33 ;,
to let off steam . .-« « - « . . 08 .09 .62 .06 .06 |
because there's nothing else to - o ! ‘
do’ . . . . . . « § o : 0 e o o o c03 -cl3 .ll - .\‘.83 . .12
‘I enjoy rooting for a player or . : . ’ X
feam . . ¢ o o ¢ o' o ' .74 .29 .15 -.03 .20 g
- y [
it's something to do with my . : (\ |
family when I'm home . . . . . e .22 .09 .00 .06 .54 .
o S : y . |
-1t gets me psyched . . . . « « & 420 .42 41 -.11 32
1t adds some excitement to my | .. .
d.y 0 . . . . o’_J « a e. @ e @ b o ’ c28 .38 .27 N _--16 .llo :
. N |
I enjoy seeind the playprs and - ,
" fans go wild when the well or i .
w1l\ ‘ [ ] L) . L) L) ’ 0 [ ] L) 34 c66 c26 5 .00 ".02
because that's what my family or ) % . _
friends are watching . . =.23 31 .00 47 .11 y
to learn about the game . . . . =.02 .59 02 -1l .21
\ -y . . . ' )
AUCsroportion of Variance 2010.9 81 17 63 -
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TABLE 7

VARIMAX FACTOR LOADINGS OF MOTIVATIONS FOR EXPOSURE TO TELEVISED HOCKEY

R
Jtem .- — Factor 1 Factor 2 Factor 3 Factor 4
'becadnc there is nothing else . . : —_
on and I enjoy watching TV . . .- .04 .07 . Db .56
to learn about the players . . . .35 .16 47 -.06
I enjoy listening to the ’ . s . ‘
commentators . . . . .« .« o o o - .24 31 44 .15
it gives -we sometﬁiﬁg)to talk . .
about . . . . .. Jvre 0. L .21 ‘ 447 .43 .06
}
it gives me am opportunity to , . toe
have a few beers or drinks . . . -+ 15 .67 .07 .04
I ‘feel good when my team or _
player wins . . . . . . . . . . .78 20 .00 -.02
e ' Y g
it's something to do with my .
friends . . . . ¢ . ¢ ¢ ¢ o o . .19 -39 .34 .20
to see who wing . . . . .57 ‘ .25 . .18 . .07
to let off steam . . . . . . . .. .19 .68 .20 .17
S e . . .
because there's nothing else to -
dq‘o L] . L] [ 3 [ 3 . . '. . [ 3 . [ 3 L] L] M .lo N 005 ’ oll .76
1 enjoy rooting for a player or
team x® Ve @ . ‘. e o & o . -. e o o 082 012 S \ 020 -002
N
it's something .to do with my ° .
family when I'm home . . . . . . .20 . .13 '.48 .23
it gets me psyched . . . . . . . .35 ‘ +60 .23 -.08
i¢ adds some excitement to my ' .
d.y . o( - * * . . * . . . '-o ;.o 049 036 .32 -.05
I enjoy seeing the players and |
fans go vild when they do well or "
2 T T I .30 26 .20 .04
-'*.béciune that's what my'family or
friends are watching . . . . .. .00 .01 ’ 51 A1
. 'to learn about the game . . . . a .04. .. .18 L .48 .00
. g
' + . - B L ° - PY‘ !-_.--.
_Proportion of the Varignce 31.2 11,6 7.1 6.8

O

SR}




TABLE 8

VARIMAX FACTOR LOADINGS OF MOTIVATIONS FOR EXPONSURE TO TELEVISED FOOTBALL

Item Vactor | Factor 2 Factor 3 Factor 4.
because there is nothing else —
on and I enjoy watching TV . . . 12 ~.04 .46 .05

t8 learn about the players . .37 .33 - 0% ' .48

* I enjoy listening to the - . )

COMMENtALOYB . « o« o o ¢ o o o .49 : 11 .08 , .27
it gives me something to talk .
about . . . . .53 .23 .14 .25
it gives me an oppertunity to )
have g few beers or drinks . . . .65 .01 ~.10 . .03
1 feel good when my team or
pl&yel’ wins Y » . . - Y Y . Y ® 019 075 -013 .0‘.
it's somethihg to do with my ' :
friende - o o o o o o' o o o = . 048 . \\" .19 012 013

. ~to see who wins . . . . . . .16 71 .03 .. .05
to let off steam . . . + « . . . .66 A7 .12 -.03
because there's nothing else to ' - .
dO o o . . o o o o ro - e o o o . ool "’009 - o&l "005
1 enjoy rooting for a player or
teu . . - . - . o- lo . . . e, * . 017 .66 "006 027
1t's something to do wiﬁh my p
family when I'm home . . . . . . .24 .26 .23 .29
it gets me psyched . . . . . . . .58 .30 -=.09 .23

" 4t adds some excitement to my

da)' . o o . ' . e & o o e ‘o e o . .66 - . .42 - e 18 . 023

I enjoy seeing the players and |
' fans go wild when they do well or S
win e e e .\.,\ .:\.‘- e o o & & o o 030 .28 .ll .27

because that's what my family or

friends are watching .. . . . . .08 .00 .55 .30

to learn about the gaiq Eoe e 1 :09 Y18

T - - - -

T .
L. Q . ' ) ’
_'MCropgrtiog of Vn;ignqcl B ! 29.3 222.4 A X% 6.3

ided by ERIC.




~ TABLE 9

¢

VARIMAX FACTOR LOADINGS OF MOTIVATIONS -FOR EXPOSURE TO TELEVISED TENNIS

Item ‘ Factor 1 Factor 2 Factor 3 , Factor 4‘ Factor 5
because there is nothing else ' - .
on. and I enjoy watching TV . . . .13 " .05 .58 © .06 .02
to learn ahout fhe players . . . 40 15 -.02 .23 . Y
1 enjoy listeniné to the /
commentators . e e e e e e 13 .37 .20 .31 A1

it gives me something to talk

about [ ] - [ ] [ [ ] .‘ [ [ [ ] [ [ ] [ ] [ ] bd 15 L4 30 '06 ‘ '68 L] 13
e
it gives me an opportunity to ' ‘ ‘ /
have a few beers or drinks . . . ~)8 .07 .06 .38 .00
. . \ .

1 feel good when my team or

player wins . . . . . . . .o 7] .14 .01 - 32 - .08

it's sonething to do with my ' _

friends . . . . . . . . . . .08 .38 29 47 .03

. i .

to see who wins . . . . . . . . .71° .32 .21 .09 .06

to let off steam .- . . . . . . . .14 _ .35 25 . 42 .04

because there'a”ﬁothing else to -

ao . e o . . . . . . . . . . . _'y 005 -03 -90 .Ol "-04'

I enjoy rooting for a player or '/ : '

te“ L] L] L] L] L] L] L] . L] L] L] L] L] L] ‘;{ ',1$ '26 'lo '20. '15

it's something to do with’ my &

family when I'm home . . . .". % .19 .53 .27 .08 .09
. '_-‘ \
. 1t gets me psyched . . . . ..\ .22 .53 .01 .31 .23
/ _ .

it adds some excitement to my Sk .

d.y . o . - . - . . . . . . . . 032 ., -71 > "‘.12 .21 : .03

I enjoy seeing the p1.§:rs and

fans go wild when they do well or ‘ ‘ ,

Win ] . [} ] ] L] ] ] [} ] ] ' '23 007 . -009 -51 -21
because that's what my famfiy or . :

friends are vatching . . . G -. 11 .48 .09 . .20

to learn about the game . . . . .16 A4 - .19 .11 .86

oPOrtion of ‘the Variance 31.0 11.4 7.5 6.6 - 6.1

23 N




TABLE 10 .

VARIMAX FACTOR LOADINGS OF MOTIVATIONS FOR EXPOSURE TO TELEVISED SPORTS

w3 . ’

Iten ' u Factor 1 Factor 2 Factor 3 Factor 4 Fac;_tor 5
because there 1is nothing else —
on and I enjoy wateching TV . . . .00 -.02 .64 .14 .00
to learn about the players . . . .15 26 - -.09 .62 .20
I enjoy listening to the : ‘ (
commentators . . . . . 0 . . . 45 .14 .07 : .37 .10
it gives me something to talk ’ . : ' (\ ¢
about . . . .. 0.0 0. .37 .17 .03 .11 .19
it gives me an opportunity to . ’
. have a few beers or drinks . . . .54 .01 .04 .29 -.12
' 1 feel good when my team or i
pllyer Wina . . .o . » . . . . * . ‘21 ' ‘70 —°02 028 -°20
it's something to, do with my
‘friends . . . o o o o o o o ° 069 022 \l .10 -0'14 & 025
to see wvho wins . . . . . . . . .25 .69 . .04 .08 ‘ . 05
to let off steam . . . . . . . . .60 - ‘17 ;_13 .16 -.05
becauoe there's nothing. else to ) : _ | |
do SR R A ST | .01 .83 ~.24 .16
. . : .' .
1 enjoy rooting for a player or . 7 .
team e o o . Y . . L) 3 . . . ° ‘e ‘. ls 083 -006 018 ' . 016
1t's something do with my = , ‘
_.family vhen I'm hipme . . . , . . .29 .24 .16 . =.01 .19
"4t gets me psychad . . . . ... . - .54 27 -.15 19 .21
7 1t adds pome excitement to my _ | \ .. S '
‘ d.y o .0 . . . . . . . o‘ . ¢ -0 d". .45 044 . -}” .15 . 008
I enjoy seeing the players and _ ’
fans go wild when they do well or , . ‘ .
Vin . o o o o Y ,.o e o e o 0 e o 021 v ) 028 ' 003 an. ) 008
because that's what my family or _ '
friends are watching . . . . . . .1__4:_&{. -.10 Al -,02 A&7
to learn about the game . . . . .12 . | .09 ) .06 .28 .66
~ . : L . '
Te, T . | ) ** hae - ha | hated
' <4 738 .13 6.5

| sancoportion of the Variance  28.8 12.6 .

I3




¢ . TABLE 11

MOTIVATION ITEMS MEETING FACTOR LOADING SELECTION CRITERIA

a

B Sport Factor 1 Factor 2 - Factor 3 Factor 4 Factor 5 _
Baseball good lrnplyr beer nothon dowfrd
win lrngame steam nothtodo dowfam
root ’
Ho'ckey - go'od beer ffwatch . nothon
. win steam ) ’ ~  nothtodo o )
root . psych . ‘
Football . talk - good nothtodo lrngame
E 4 beer win ffwatch : p
' steam root
psych
Tennis ~ v good dowfam nothon seewild
win excit nothtodo ‘
root - psych . ) ‘ ‘
' ’
All Sports talk good nothon . 1rnplyr * lrngame'
beer steam nothtodo
dowf¥d rcot
psych
‘Where:

nothori = because there is nothing else on and I enjoy watching TV

lrnplyr = to learn about the players

talk = it gives me something. to talk about

beer = it gives me-an opportunity to have a few beers or drinks

good = I feel good when my team or player wins

dowfrd = it's something to do wi&h my friends

win = to see who wins S/ :

steam = to let off steam . - -

nothtodo = because there's nothing else to do / _ : .

root = I enjoy rooting for a player or team.

dowfam = it's something to do with my family when I'm home v

psych = it gets me psyched -

- excit = it adds some excitement to my day .

seewild = I enjoy seeing the players and fans go wild when they do well or win

.ffwatch = because’ that's what my family or friends are watching ‘
lrngame = to learn about the game

o

R




TABLE 12

~

to avoid getting tééked on it

L

72.2

’ .. . MOTIVATIONS FOR AVOIDING TELEVISED SPORTS
4 L . Percentage Responding L
' Not Fmportant Not Very Somewhat Very
At All Important Important, Important
" I don't watch much TV . . . . . 22.8 16.8 31.7 28.7
& don't know the games so 1 1.
feel confused when*I.watch . . 46.5 16.2 20.2- 17.2 S P
there are better things on TV - .
than sports . . . . . . . . . . 13,3 " 17.3 27.6 .41.8
sports bore me . . . . . . . . 38.8 15.3 23.5 22.4
the commentators are fools . . 30.6 25.5 . 22.4 . 21.4
»
I1'd rather be with my friends ° "
or family . . . . . . . . . . . 9.2 17.3 24.5 - 49.0
I don't participate in sports
and feel no need to vichr- : 5 ' .
iously participateg 54.6 20.6 14.4 10.3
they're too violent . . . . . . 61.9 20.6 12.4 5.2.. |
: . . ' : ‘ |
I just don't have the time . . 11.3 11.3 34.0 43.3 '
. 12.4 7.2 8.2
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TABLE 13

VARIMAX FACTOR LOADINGS OF MOTIVATIONS FOR AVOLIDING TELEVISED SPORTS

Ttem _ Factor 1 Factor 2 Factor 3 "~ TFactor 4
. I don't watch much TV . . . . .  -.05 .08 .02 .30
I don't know the games so I _
feel confused when I watch . . 2 .06 , .00 .06 .22
there are better'things on TV
than sports 0‘. LY . . . . . . . 032 018 "017 . —'17
A sports bore-me.‘. e e e o e o .56 -.16 .10 .00
the commentators are fools . ?\\w -.03 .07 .21 -.40
X ' Ja—
I'd rather be with my friends
6!‘ iamily ° L] » e ° o. :f,'.' - . . ° 007 016 —.02 006
I don't participate in gports
and feel no need to vicar-
iously participate ; . . . . . .13 -.01 .10 .12
L] . “
they're too violent . ., . . . . .01 -.01 .18 -.04
I fist don't have the time . . '-.11 . .66 ~.01 .02
tn avoid getting hooked on {t ., ~.05 -.03 .56 .08
Proportion of Variance 24,0 14,0 12,0 11.4
D _
¢ f
o’ ] t
”~ . ’

R . . .
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